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abstract

This study deals with the effect of brand image on the consumers buying

behavior, and to show that we relied on dimension of brand image and their
effect on buying behavior. We applied this study on soft drink sector which is
characterized effectiveness and strong competition between particularly local

companies and the import was marginally by 1%. In order to reach those goals of
this study the research adopted a descriptive analytic method and we distributed
180 survey among whom 152 have responded, they were treated by statistical

:analytic spss, the results were summarized as follow

v" Coca-cola is the leading brand in Algeria.

v The personnel experience is the way used by consumers to make their

choice and preferences.

Soft drinks Consumption is featured by a regular pace

There’s positive correlation between dimension of brand image and

buying behavior.

v" There’s significant effect between dimension of brand image and buying
behavior.

v There’s no significant differences about buying behavior refer to the
demographic variable.
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